I[F YOU LOVE DIGGING
FOR ANSWERS,
LOOK NO FURTHER
THAN IMRB KOLKATA

Your pot of gold awaits you at IMRB International, Kolkata, one of India’s largest market research units, handling major national and international

quantitative consumer research projects for blue-chip clients. As a researcher at IMRB Kolkata, you will constantly provide sophisticated solutions

to our clients, applying the highest standards of innovative, quantitative market research tools.

Snapshot of our clients
ITC Tobacco: IMRB has been ITC’s lead market research partner for
over thirty years. ITC Tobacco is one of the largest market research
accounts in the country with work on some of the biggest Indian brands
like Gold Flake, Classic and Scissors.

ITC FMCG: ITC's vision is to grow into a fully diversified FMCG company.
IMRB handles ITC’s Foods Business (Aashirvaad Atta, Sunfeast Biscuits,
Minto and Candyman confectionery, Bingo! chips), and ITC’s Personal
Care division which has launched a range of personal products like
soaps, shampoo under the brand Fiama di Wills ,Vivel, and Superia.

British American Tobacco (BAT): the world’s second largest tobacco
company and the parent company of ITC. IMRB Kolkata has leveraged
its tobacco research expertise in providing research & consultancy for
BAT companies around the world. In the last three years, IMRB Kolkata
has conducted research for BAT in all the continents in over 50 countries

across the world including Malaysia, Australia, Japan, Korea, Vietnam,
South Africa, Nigeria, Canada, Brazil, Argentina, Spain and Netherlands.
To service the BAT business, IMRB Kolkata has placed researchers from
its office in London, Kuala Lumpur, Seoul, Tokyo and Amsterdam. This
international business is now a very large and growing part of IMRB
Kolkata. IMRB Kolkata’s role in such projects is to develop the proposal,
the research design & the questionnaire; process the data, conduct the
analysis and work out the final presentation. Fieldwork is organised
locally by the BAT Company.

IMRB Kolkata works together with BAT headquarters in London, to
develop research protocols; conduct experimental projects; initiate
changes & improvements to existing research methodologies.

Specialised work for other FMCG companies in India like
Pepsi and Colgate.







